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Disclaimer

This presentation contains summary information about GFPT Public Company Limited (ñGFPTò or ñthe Companyò) and its subsidiaries (jointly the ñGFPT Groupò) as at 

31 March 2019 and, unless stated otherwise. The information does not purport to be complete or comprehensive.  

This presentation contains forward-looking statements that may be identified by use of words such as ñanticipates,ò ñhopes,ò ñexpects,ò ñestimates,ò ñintends,ò ñprojects,ò 

ñplans,ò ñpredicts,ò ñprojects,ò ñaimsò or other similar expressions that are used to identify such statements. Forward-looking statements are based on certain 

assumptions and expectations of future events. No guarantee nor assurance is made that these assumptions and expectations are accurate or will be realized. Such 

forward-looking statements should be considered with caution, since actual results may differ materially from those expressed or implied by such statements. Among the 

factors that may cause actual results and experiences to differ from anticipated results and expectations expressed in such forward-looking statements are the following: 

(i) the effect of, or changes in, general economic conditions of Thailand and other major trading countries such as GDP growth rate, interest rate, foreign exchange rate, 

import/export restriction, labor wage, and unemployment rate; (ii) fluctuations in cost and availability of inputs and raw materials, such as feed grains (including corn and 

soybean meal); (iii) market conditions for finished products, including competition from other global and domestic food processors, changes in domestic and 

international demand of chicken products and alternative protein products, supply and pricing of competing products and alternative proteins, and changes in consumer 

preference and diets; (iv) outbreak of a livestock disease such as avian influenza (AI), which could have an adverse effect on livestock we own, the availability of 

livestock we purchase, consumer perception of certain protein products or our ability to access certain domestic and foreign markets; (v) issues related to food safety, 

including costs resulting from product recalls, regulatory compliance and any related claims or litigation; (vi) impacts on our operations caused by factors and forces 

beyond our control, such as political uncertainty, changes in government and public policy, riot, natural disasters, fire, flood, bioterrorism, pandemics or extreme 

weather; (vii) compliance with and changes to regulations and laws (both domestic and foreign), including changes in accounting standards, tax laws, environmental 

laws, agricultural laws and occupational, health and safety laws. and (viii) those factors listed under ñRisk Factorsò included in our Annual Report or 56-1 Report for the 

period ended 31 December 2018. However, factors that may affect the performance are not limited to those listed above. The Company undertakes no obligation to 

publicly update, amend, modify or revise any forward-looking statements, on the basis of any subsequent developments, new information, future events or otherwise. 

The information in this presentation were obtained from various external sources which has not verified through any independent source. No representation or warranty, 

either express or implied, is made regarding the accuracy, completeness, correctness, reliability, or scope of the information and disclaim all responsibility and liability for 

the information (including, without limitation, liability for negligence). 

This presentation is provided for the sole purpose of enhancing understanding of the Company and should not be construed as a legal, tax or investment 

recommendation or any other type of advice.

The Company does not provide any representation, warranty, endorsement, or acceptance, about opinion or statement of any analysts or other third parties; or the use 

of any such opinion, or statement of any analysts or other third parties.
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× GFPT Public Company Limited (TB:GFPT), founded in 1981 with headquarters in Bangkok, Thailand, is one of The Thailandôs chicken processors 

and marketers. 

× Company is specialized in fully vertical integrated chicken production starting from feed mill, grandparent breeder farm, parent breeder farm, broiler farm, chicken 

processing plant, and further processing  plant.  

× GFPT produces a wide variety of agricultural product including: animal feed, aqua feed, live broiler, chicken meat, chicken-based and prepared food products. 

GFPT provides products and services to customers throughout Thailand and international markets.  

× Through its Core Values and Code of Conduct, GFPT strives to operate with integrity and trust and is committed to creating value for its shareholders, customers, 

and employees. 
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We are committed to produce quality chicken

meat according to international standards with

attention to every stage of production to ensure,

our chicken is fresh, clean, safe, and delicious in

every bite.

ñGood Food ... Good Healthò 

GOOD

FOOD
Analyst Meeting No. 2/2019  |  9 May 2019  |  page



6

GFPTôS VISION

ñGFPT strives to be a leading chicken meat exporter 

with its fully vertical integrated chicken productionò

MISSIONS

Enhance product quality to 

the international standards

Confidence through the 

traceability system

New product development 

using modern technology

Empowering people to 

become the expert

Build strong relationship 

among partners for long 

term

Quality

Food Safety

Innovation Expertise

Satisfaction

Alliance

Build awareness and 

responsible to society 

and environment

Responsibility
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GOOD

HEALTH

Attention to the needs of 

customers


