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Vision
GFPT strives to be a leading chicken meat exporter 
with its fully vertical integrated chicken production
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overview
GFPT started disclosing information regarding the corporate social responsibility of the 

Company as part of the Annual Report from the year 2013. Since then the Company has started 
producing a separate Sustainability Report from the year 2015G4-29 in both Thai and English which 
was published on the Company’s website. The report was prepared under the guideline of the 
internationally recognized Global Reporting Initiavtives Guideline (GRI) Version 4 otherwise known 
as G4G4-32, G4-33. The Company had also disclosed its GRI Content Index at the end of its report.

For the sustainability report for the year 2016, the Company still strives to further improve its 
reporting practice to be more in line with the guideline of G4, and to eventually be in accordance 
to the G4. In this regards information contained in this report contains annual informationG4-30 during 
the period of 1 January 2016 – 31 January 2016 G4-28. This report convey information about 
GFPT Public Company Limited’s operations and our responsibility towards economics, social, 
and environmental factors, including the interests of all stakeholders.

In this regards this Sustainability Report only includes the information of the Company, and does 
not yet apply to the group companies. Whilst the report may not fully comply to GRI’s standard 
disclosures as the procedure for building relations with stakeholders and the requirement of some 
standard disclosure, as well as the collection of continuous sizeable data, takes a certain amount 
of time, the Company is striving to improve and is determined to increasingly meet international 
standards in the future.

This report is available on the Company website www.gfpt.co.th by clicking on menu “Corporate Governance” heading “Sustainability Report” and further information 

is available by contacting the investor relations team Tel. 02-4738000 Fax 02-4738398 E-mail ir@gfpt.co.th G4-31 G4-31
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Chairman’s Message

The year 2016 was an unfortunate year for Thailand as it 
faced its greatest lost through the passing of King Bhumipol 
Adulyadej bringing huge sadness to Thai people and ourselves, 
the Board of Directors, the executives, and the employees at 
GFPT Public Company Limited and the P. Charoen Phan group.

Throughout the 70 years of his Royal Highness’ reign, 
Thailand became a prosperous, developed, secure and stable 
country as a result of his teachings that were full of wisdom 
and virtues, and abiding by his reigning virtue of ruling the land 
righteously for the benefit and happiness of the Thai people, 
he helped reduce sufferings and provided happiness to the 
population fairly, even in the most unlikely and poorest of the 
land.

In appreciation of his Royal Highness’ kindness to the 
Thai people, all of us at GFPT Public Company Limited and 
the P. Charoen Phan group would like to hereby express our 
sadness and our loyalty towards all the Kings of Thailand by 
honoring his Royal Highness’ wishes and by using his teachings 

as our guideline going forward, especially by incorporating the 
ideology behind his reigning virtue and his basis for a “Sufficient 
Economy” to the operation of our business under the framework 
of good governance, fairness, ethical and responsibility of 
operation towards all stakeholders under the principle of 
achieving balance by not being careless, not seeking to gain 
unfair advantage, and not causing grievance to oneself or to 
others in order to operate sustainably and to create the highest 
value to the whole country in the short and long term.

Chairman
Mr. Prasit Sirimongkolkasem

G4-1
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Corporate Governance Committee Report

The Company’s committee recognizes the importance of 
operating the Company’s business under the principle of good 
corporate governance, to be aware of the direct and indirect 
effect of the business operation towards all types of stakeholders 
of the organization and to be ready to act to reduce any 
adverse effects from sudden unexpected changes so that the 
operation of business can become sustainable in accordance 
to the philosophy of “Sufficiency Economy” which focuses on 
achieving balance by not being careless, not seeking to gain 
unfair advantage, and not causing grievance to oneself or to 
others in the operation of business. The Company’s board of 
directors has therefore established the corporate governance 
committee which would have the duty of analyzing and evaluating 
the governance and ethics of the Company in order to plan 

sets of actions or draw up policies of conduct to ensure the 
good governance of the Company, to enable the Company to 
reach international standards of responsibility towards society, 
and to be in compliance with the relevant laws and regulations.

For the year 2016, the Company’s corporate governance 
committee has fulfilled its duties with great determination 
and followed up each policy for its proper implementation. 
The Company’s directors, management, and employee’s 
representatives together make up the corporate governance 
committee under the framework of strictly following the principle 
of good corporate governance.
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GFPT Public Company Limited (“GFPT”)G4-3 3 founded in 
1981 and became a public company in 1994. Head office is 
located at 312 Rama II Road, Bangmod, Jomthong, BangkokG4-5 
Nowadays, GFPT has registered capital of 1,400,000,000 
Baht and paid-up capital of 1,253,821,000 Baht.G4-9 with 
Thai nationals holding more than 80% of the shareholding 
and a foreign ownership of less than 20% accordingly which 
is below the legal threshold of foreign ownership of 49% of 
the registered paid-up capitalG4-7. The Company presently has 
5,144G4-9 employees and a total of 11,225 employees for the 
Company Group. In 2016, the Company Group was able to 
generate an income of Baht 16,693 millionG4-9 from its main 
business of cutting and further processing chicken meat with 
the core productsG4-4being fresh chicken parts and cooked 
further processed chicken parts as well as by-products under 
the customers’ and company brand names for both domestic 
and overseas markets. In 2016, GFPT has chicken processing 
capacity of 122,000 tons per year and cooked chicken products 
capacity of 32,000 tons per yearG4-9  from the plant located at 
Samutprakarn, Thailand.G4-6 

With more than 30 years in the industry of chicken meat 
production, the Company presently owns 5 subsidiaries G4-9 as 
well as 2 joint venture companiesG4-9 GFPT” all under the name 
of "GFPT Group" mainly conducting business in the agriculture 
industry to create a framework of integrated business from 
chicken evisceration and processed food, hatchery farm, selling 
day-old-chicks, grandparent chicken farm, parent chicken 
farm, broiler farm, feed mill, and processed food production. 
The operation of these businesses create a true Fully Vertical 
Integrated Chicken Production all having a business policy to 
be the leader of the integrated further production of livestock 
and agriculture. The Company undertakes to provide food 
safety products and traceability. The Company is committed 
to operating the business with environmental friendliness and 
contributing to society.

About GFPT

Chicken
Feed

Grandparents 
Farms

Breeder 
Farms

Broiler 
Farms

Wing Inner Fillet Breast Leg

Carcass Giblets / TrimmingFeather

Raw
Chicken

Feed Business Farm Business

KT GFPT

FKT

GP

Food Business

MKS

G4-12
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99.99%99.99%

49.00%49.00%49.00%

49.00%49.00%49.00%

99.99%99.99%

99.99%99.99%

99.99%99.99%

Subsidiary Companies

Associated Companies

Krungthai Food 
Public Company Limited

GP Breeding 
Company Limited

Krungthai Farm 
Company Limited

M.K.S. Farm 
Company Limited

GF Foods 
Company Limited

McKey Food Services
(Thailand ) Limited

GFPT Nichirei (Thailand)
Company Limited

Nichirei Foods Inc.
(51%)

Keystone Foods Inc.
 (51%)

98.10%98.10%

GFPT Public Company Limited

Group Structure  G4-17

Group Structure as at December 31, 2016

Information of subsidiaries and joint ventures appear in form 56-1 for the year 2016 under the headings “Company Group Structure” and “Juristic Persons 
that the Company holds more than 10% of Share” and appear in the Annual Report for the year 2016 under the headings “Company Information” and 
“Business Operations”

** Information regarding major changes of the Company appears in form 56-1 and the Annual Report of the year 2016 under the heading “Major Devel-
opment of the Company” G4-13

Remark  
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Missions and Strategies 

1 2

3 4

5
6

GFPT outlined its 7 mission statements to achieve the best practice in food 
production. The Company’s strategies are crafted to serve its missions as follows:

Enhance product quality to international 
standards

Achieve confidence through the traceability 
system

New product development using 
modern technology

Be attentive to the customers’ needs to 
ensure their highest satisfaction.

Be attentive to the customers’ needs to ensure 
their highest satisfaction  Build long term relationship with business 

partners

Build awareness and be responsible towards 
the society and environment

Strategy: Selecting the finest raw materials in our 
food processing factory and placing strictly control in 
all production processes to ensure that our chicken 
products meet international standards and are valued 
by both domestic and international customers.

Strategy: With our traceability system in place, we can 
be fully confident to ensure that our products are safe 
before being delivered to the consumers.

Strategy: Continuously conducting research and 
development for new products in addition to adopting 
advanced technologies to constantly expand its 
business.

Strategy: Encourage the development of each 
personnel’s capabilities in all divisions to become 
experts in their field of operation and to establish long 
term stability by creating confidence in a better quality 
of life with the Company which shall in turn lead the 
Company to the international level.

Strategy: Be attentive to the customers’ needs as 
well as offering products which meets international 
standards at a fair pricing policy

Strategy: Establish good relationship on the foundation 
of trust and fairness to maintain long term business 
cooperation.

Strategy: Establish good principle of morality and an 
awareness of a responsibility towards the society and 
environment; maintain a balance between the impact 
on the environment, society, and economic profits to 
achieve a sustainable growth of our business.

Quality Food Safety

Innovation Expertise 

Satisfaction
Alliance

Responsibility7
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Business Policy 
The Company sets business policy to be the leader of 

the integrated further production of livestock and agriculture. 
The Company undertakes to provide food safety products and 
traceability. The Company is committed to operating the business 
with environmental friendliness and contributing to society. 

Sustainable Development Policy

The Company has a policy to carry out its business by 
placing importance on all stakeholders under the framework of 
good corporate governance, business ethics, and compliance to 
the laws and relevant regulations as well as providing channels 
of communications to all stakeholders to better understand 
their needs and expectations in order for the Company and the 
stakeholders to sustainably co-exist and achieving an equilibrium 

between economic, social, and environmental factors.

Corporate Governance Policy

The Company realizes the importance of having good 
corporate governance and believes that having a good 
management system, a board of directors and management that 
fulfils its responsibilities and practice good ethics, a system to 
control and separate powers to ensure that management work 

conducted is transparent and auditable, having equal rights, 
and having responsibility to all stakeholders are the main factors 
to enable long term sustainable growth for the organization. In 
this regards, the Company’s corporate governance committee 
has a system that ensures that its corporate governance 
policy is effective and up to date. It initially proposes its policy 
which includes the guidelines for the conducts of directors, 
executives, and employees to the board of directors for its 
consideration. There is subsequently an annual review of the 
policy’s effectiveness as well as a summary of the year’s results 
prepared and disclosed in the form of a corporate governance 
report, form 56-1 and the annual report of the year 2016 under 
the heading “corporate governance”.

Risk Management G4-2, G4-14, G4-EC2, G4-SO3

To continually and sustainably achieve our business goals 
and organization targets, the Company places importance on risk 
management to prepare for a wide range of potential changes 
to enable the relevant departments to be able to mitigate 
such unexpected situation and reduce its impact towards the 
organization and all stakeholders and therefore enable the 
Company to sustainably carry out its operation. Further details 
and information appear in form 56-1 and the annual report of 
the year 2016 under the heading “Risk factors” and “Internal 
control and risk management”
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The planning process for sustainable development to be used as the framework of operating the company’s business was 
started by taking into consideration the framework of the existing businesses and adjusting the business strategy which the Board 
of Directors established. In order for the organization to achieve its goals, it sets out its corporate vision, mission, strategy, and 
business policy including a corporate governance plan under the principle of good governance along with having an operating 
mindset of placing importance on the needs and expectation of environmental factors and all stakeholders as well as being mindful 
to unexpected situation, which may occur, through risk allocation to create beneficial shared values between financial, environmental 
and social factors and ultimately leading to a sustainable development. The Corporate Governance Committee carries out the 
planning throughout the process and has a duty to report to the Company’s directors as detailed in form 56-1 and the Annual 
Report for the year 2016 under the heading “Good Corporate Governance” G4-34

SO
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IC

ENVIRONMENT

FOOD
SAFETY QUALITY

EXPERTISE

ALLIANCE

RESPONSIBILITY

INNOVATION

SATISFACTION
Risk

 Management

C
orporate Governance

GFPT
GOAL

The planning process for 
sustainable developmentG4-18, G4-25
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The Company is mindful of possible direct and indirect positive and negative impacts towards people or the environment which 
may occur due to the operation of the Company’s business. As such impact may subsequently adversely affect the Company’s 
operation, the Company places great importance on the research and study into the relationship between the organization and 
the stakeholders to achieve a balance between the business’ needs and all groups of stakeholders of the organisation’s needs in 
order to reduce conflicts and avoid the unnecessary creation of problems to one another, to be more environmentally friendly, and 
to be able to sustainably grow together. Therefore an ongoing process exists to study the relationship between the organization 
and the stakeholders so that the Company is able to have present and more relevant information for use in determining important 
topics to improve the organisation’s sustainability.

The procedure for studying the relationship between the Company and different groups of stakeholders can be summarized 
as follows: G4-25

1) Set out the different group of stakeholders including stating the major impact from the Company’s business operation on 
such group of stakeholders’ interest and vice versa from recent information recorded by the Company

2) Summarise the concerns, needs, and major impacts from the Company’s business operation by taking into account concerns 
and opinions of all stakeholders through multiple communication channels such as customer satisfaction survey, questionnaires, 
activities and meetings, as well as through complaints management in order to build relations and greater understanding 
between the Company and the different stakeholders.

3) Evaluate, analyse, and set out in order of importance towards the Company the foregoing information regarding needs, 
expectancy and impacts of each group of stakeholder.

4) Find viable solutions to such topics in order of importance towards the Company as well as finding viable actions which meets 
the needs of the stakeholders from available information to the extent that the Company is able to do so without adversely 
impacting its business operation.

5) Implement the foregoing solutions while at the same time recording information in order to be able to find ways to improve 
the governance of the organization by the stakeholder approach, as well as using G4 standards as indicators.

Relationship between the organization and the stakeholders G4-19, G4-20, G4-21, G4-24, G4-25, G4-26, G4-27

In 2016, the company applied similar criteria and policy to categorized its stakeholders as done previously by separating 
stakeholders into 6 groups according to the Company’s policy regarding conduct towards stakeholders which are namely the 
customers, employees, shareholders, trade partners (business partners, creditors, and competitors), the community and society, 
and the environment. The Company enables the opportunity to connect with such stakeholders by engaging with them through 
multiple opinion and suggestion channels (Engagement Approach) such as interviews, questionnaire, complaints management, Q&A 
or direct problem solution, as well as information analysis conducted during the normal course of business operation in order to 
understand the need and expectancy of each group of stakeholders and subsequently used, together with the expectation and 
needs of the Company, to evaluate and set an appropriate operation target and action.

Based on the survey result in 2016, the need and expectation of stakeholders still remain unchanged similarly to the survey 
result done in 2015.  There were no complain from stakeholders in 2016.

Study into the relationship between the 
organization and the stakeholders G4-18, G4-25, G4-26
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• Customer satisfaction review

• Channel of communication of 
complaints and opinions

• Customer meetings with the executives 
in order to solve problems and build 
lasting relations

• Employee satisfaction review

• Channel of communication of 
complaints and opinions

• Provision of training, knowledge 
improvement, encouraging work related 
skill improvement 

• Labour relations activities such as 
safety week, fire evacuation drill, new 
year party

• Company’s Employee Work Rules and 
Code of Conduct 

• Notice / news release via activity board 
or intranet

• Shareholder meeting

• Information disclosure in accordance to 
the authorised bodies governing the 
business

• Provide a channel to communicate with 
the Company’s secretary and the 
investor relations department

• Regular communication through 
authorized security analysts from the 
SET 

N
ee

d 
/ E

xp
ec

ta
nc

y

• Quality and safe product which meets 
international standards

• Justifiable pricing structure

• Delivery of products within the set 
timeframe.

• Maintain customer satisfaction

• Build customer recognition and trust in 
the product 

• Remuneration in salary, wages, and 
benefits

• Provision of good, safe, and healthy 
working environment

• Training and improvement of 
employees’ skills

• Transparent career path

• Trustworthiness from historical conduct 
in labour disputes

• Complaints management and respect 
of employees’ human rights

• Shareholder’s wealth

• Monetary returns (Dividends and capital 
gains)

• Managing the business in an ethical 
way
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• Strive to improve quality and safety 
standards throughout the supply chain 
of the product with an environmentally 
friendly production procedure that is 
fully traceable at all stages prior to 
reaching the customer

• Control the manufacturing cost of 
goods in order to be able to set fair 
prices.

• Strive to improve and maintain lasting 
relations such as having in place an 
auditing system to ensure that the 
Company honestly and strictly carries 
out its obligation as agreed with each 
customer

• Equality and just respect towards the 
employees and labor force’s human 
rights

• Set a policy and standard for suitable 
and fair remuneration

• Put in place regular practices to further 
improve work related knowledge

• Provide opportunities and support to all 
employees and labour workers to show 
their capabilities and provide opinions 
regarding business operation

• Ensure that the working environment is 
good, safe, regularly maintained, and 
supports a better working quality for 
employees and labour workers.

• Respect personal rights of all 
employees and understand the basic 
demands of employees and labour 
workers to create good relations within 
the organization

• Carry out and manage the Company’s 
business honestly and ethically

• Act in accordance to good corporate 
governance practices

• Treat shareholders equally through the 
responsibilities of the Company’s board 
of directors

Customers Employees Shareholders

Relationship between the organization and the stakeholders
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• Channel for complaints and opinions

• Clearly disclose the Company’s policy and 
code of conduct towards business 
partners

• Executive meeting with business partners 
to create good relations and to 
understand any problems and ways to 
improve

• Channel to complain and provide an 
opinion 

• Communal activities and promotion of 
society

• Elect a group to engage with local 
communities to act as a channel of 
complaint, to help find solutions to 
problems, and to report any findings.

• Channel for complaints and opinions from 
stakeholders such as customers, the 
community, the society, the environment, 
governmental bodies, and public sectors 
regulating over environmental issues

• Being honest and transparent in the 
course of business

• Set at fair price

• Strictly act in accordance to the terms 
and obligations of the transaction in a 
timely manner

• Cooperate in all anti-corruption strategies

• Operate business with consideration to 
the community and society whether close 
by or the public as a whole

• Improve quality of life including generate 
income for people of the local community

• Operate business with consideration to 
the environment and not to pollute the 
environment

• Effective waste and water drainage 
management in place to not contaminate 
any disease

• Pollution free accommodation

• Manage the Company’s business with 
good governance and in accordance to 
the Code of Conduct

• Set up an internal audit committee to 
watch over and ensure that the Company 
acts in accordance to the anti-bribery and 
corruption policy

• Share and exchange technical help to 
create trust and transparency of the 
Company’s business as well as cooperate 
in finding innovative ways to conduct 
business in an environmentally friendly 
way

• Strictly compliance with the CSR policy 

• Set procedures and responsible person 
for handling complaints including 
monitoring and reporting to superiors.

• Set up activities for community and 
society to build and strengthen 
relationship; as well as engage and 
participate in community nearby area in 
order to build mutual understanding and 
exchange information.

• Comply with the Environment policy and 
regularly review and update the policy

• Raise awareness and promote 
organizational culture to be responsible 
and considerable for environmental 
impacts

• Emphasize on assessment, prevention, 
and control of business operations that 
can affect the environment.

• Strictly and seriously handling complaints 
about the environmental impact as well as 
monitoring result regularly

• Set responsible person and report to 
superiors

Business 
Partners

Community 
and society The Environment
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The development of relationship 
between the Company and its 
stakeholders in 2016 

Since the implementation in 2015, the Company aware that the foundation of sustainability 
roots from the understanding of all levels of its employees and management toward the sustainability 
plan of the Company.  Starting from building the idea of sustainability from within every person in 
the Company and then expand to our operations to produce product with sustainable mindset 
in order to gain recognition from external stakeholders. The results of our implementation on 
sustainability development were as follow:

1) Certified to be a factory that has a Good Labour Practices (GLP)

2) Certified for having Thai labour standard by the Ministry of Labour

3) Turnover Rate was 2.74% in 2016, down from 2015 at 1.17% and continued to decline 
since 2013.G4-LA1

YEAR 2013 2014 2015 2016

Turnover Rate 5.56% 4.78% 3.91% 2.74%

4) Provided trainings to employees in total of 653,676 hours in 2016 to promote knowledge, 
morality, ethics, and skill developments. G4-LA9, G4-LA10

TYPES OF COURSES

2014 2015 2016

NO. OF 

COURSES
HOURS PEOPLE

NO. OF 

COURSES
HOURS PEOPLE

NO. OF 

COURSES
HOURS PEOPLE

All Training 
Courses 965 438,364 4,693 1,085 549,175 6,660 1,024 653,676 6,609

Skill related courses 945 398,251 4,679 1,069 492,160 6,660 1,005 570,453 6,601

Safety related courses 20 40,113 4,660 16 57,015 6,507 19 83,223 6,389

Average training / person / year. 93.40 82.46 98.90

G4-19, G4-20, G4-21, G4-27
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5) The accident rate in 2016 declined 5.1% from 2015 which steadily reduced since 2013.

YEAR 2013 2014 2015 2016

Total number  
of accidents (times)

125 105 98 93

6) Received overall satisfaction in terms of products and services from domestic customers at 
93% and international customers at 94%.  Customer also indicated that they will continue to 
repeat purchase and also recommend others to buy the company’s products.

7) Awarded the Investors' Choice Award in 2016 No. 3 for companies with quality scores of the 
Annual Meeting of Shareholders (AGM) of 100% for five consecutive years (2012 – 2016).

8) Received a corporate governance assessment in 2016 for "excellent" level and awarded with 
5 CG symbols with being Top Quartile of companies that received the highest scores of each 
group of listed companies with market capitalization of over 10,000 million baht.

9) Selected to be a representative of the working group to evaluate the Good Environmental 
Governance in the industrial estates of Samuthprakarn province for 2016 by the Samuthprakarm 
provincial industry office. G4-SO1

10) Wastewater treatment with capacity of 7,000 cubic meters per day for sustainability of 
environment and community.                                                     

The Good 
Environmental 
Governance of the 
industrial estates, 
Samuthprakarn 
province
aims to support and encourage 
business operators to gain 
knowledge and understanding 
about the good environmental 
governance practices which 
can be applied to business 
operations to be socially 
responsible and to sustainably 
live within the community.  
This concept can be achieved 
through the creation of the 
public participation process; 
and the collaboration between 
business operator, and people 
in the community living nearby 
the factory to jointly develop 
anti-pol lut ion and safety 
program.
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Financial Cost 

(Million Baht)

Corporate tax expenses

(Million Baht)

Tax exempt benefit 
under BOI privilege – GFPT
(Million Baht)

2014 2015 2016 2014 2015 2016 2014 2015 2016

17,829

 16,466
 16,693

1,780

1,195

1,644

313
439

 502

2014 2015 2016 2014 2015 2016 2014 2015 2016

221

145

98
61

16

42

113

12

123

Dividend Payment Net ProfitRevenue from Sales

(Million Baht) (Million Baht) (Million Baht)

2014 2015 2016

CONSOLIDATED INCOME STATEMENT

Revenue from Sales (Million Baht) 17,829 16,466 16,693

Total Revenue (Million Baht) 18,075 16,701 17,023

Gross Profit (Million Baht) 2,493 2,003 2,502

Profit from Operation (Million Baht) 1,901 1,317 1,960

Net Profit (Million Baht) 1,780 1,195 1,644

Earnings per Share (Baht  per Share) 1.42 0.95 1.31

CONSOLIDATED FINANCIAL POSITION

Total Current Assets (Million Baht) 4,468 4,809 4,915

Total Assets (Million Baht) 13,737 14,976 16,160

Total Current Liabilities (Million Baht) 2,339 2,953 3,198

Total Liabilities (Million Baht) 5,004 5,533 5,381

Shareholders’ Equity (Million Baht) 8,733 9,443 10,779

FINANCIAL RATIO

Liquidity Ratio (times) 1.91 1.63 1.54

Gross Profit Margin Ratio (%) 13.98 12.17 14.99

Return on Asset Ratio (%) 13.30 8.32 10.56

Debt to Equity Ratio (times) 0.57 0.59 0.50

11) GFPT Public Company Limited and its Subsidiary Companies G4-8, G4-EC1

G4-8,G4-EC1 G4-8,G4-EC1 G4-EC1
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Financial Cost 

(Million Baht)

Corporate tax expenses

(Million Baht)

Tax exempt benefit 
under BOI privilege – GFPT
(Million Baht)

2014 2015 2016 2014 2015 2016 2014 2015 2016

17,829

 16,466
 16,693

1,780

1,195

1,644

313
439

 502

2014 2015 2016 2014 2015 2016 2014 2015 2016

221

145

98
61

16

42

113

12

123

Dividend Payment Net ProfitRevenue from Sales

(Million Baht) (Million Baht) (Million Baht)

 2014 2015 2016

Income  
(MB)

% Income  
(MB)

% Income  
(MB)

%

Evisceration and Processed Chicken 7,196.20 40.36 6,648.59 40.38 7,209.37 43.19 

Feed Mill 4,886.72 27.41 4,457.61 27.07 3,907.83 23.41 

Chicken Farms and Day-Old-Chicks 4,840.26 27.15 4,507.21  27.37 4,679.54 28.03

Processed Foods 905.50 5.08 853.10 5.18 896.28 5.37 

TOTAL 17,828.68 100.00 16,466.51 100.00 16,693.02 100.00 

Revenue Breakdown of GFPT and its subsidiaries (Million Baht) G4-8

Other than GFPT Group Companies operations, the Company is involved as a member of 
the “Thai Broiler Processing Exporters Association” G4-15, G4-16 acting as a regulating and service 
agency for the large number of Thai chicken meat producers and exporters. The Association 
provides support, news, relevant economy statistics, academic abstracts and researches in order 
to improve the quality of rearing broiler chicken, the quality of processed food from chicken meat, 
as well as innovating and improving manufacturing procedures to meet export standards, to act as 
a place to exchange knowledge, information, warnings, and safety procedures to protect against 
pathogenic diseases, to act as an intermediary helping negotiation of terms and solving problems 
and relevant obstacles to its members, and to promote team work between its members. All of the 
foregoing helps promote income from the chicken meat export industry and therefore helps out 
the local and foreign economies to be more sustainable, improves the quality of society through 
more employments opportunities created and through creating more valuable and better consumer 
goods, including to help business operators to be more aware of environmental impacts through 
its operation, which is one of the sources of pride for the Company.              

G4-EC1 G4-EC1

G4-EC1
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The Company, its subsidiaries, and joint ventures were granted investment promotional certificates from the Board of Investment 
(BOI) as follows: 

1)  Tax Benefits And Privileges From Investment Promotion As Follows

2)  Benefits and Privileges from Import Duties as follows:

Benefits and Privileges from Board of Investment (BOI) Promotion G4-EC4

Company Province Certificate No. Type of Promotional  
Activities

Beginning Year
 – Ending Year

GFPT PCL. Samutprakarn
1699(3)/2547 
1329(2)/2552
1051(3)/2553

Finished Chicken Products  
Evisceration Chicken

Finished Chicken Products

2007 - 2015
2011 - 2019
2011 - 2019

Krungthai Food PCL. Chonburi
1850(2)/2548
1173(2)/2553

Feed Mill Production and Premix
Feed Mill Production and Premix

2009 - 2017
2012 - 2020

M.K.S. Farm Co.,Ltd Chonburi

1571(2)/2551
2085(2)/2551
1341(2)/2552
1470(2)/2552
1897(2)/2553
1898(2)/2553
2108(2)/2553
1674(2)/2554
2084(2)/2557
2106(2)/2553
1022(2)/2555
2107(2)/2553
2083(2)/2557
2085(2)/2557
2086(2)/2557
2576(2)/2557
2577(2)/2557
2578(2)/2557

Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm
Broiler Farm

2010 - 2018
2010 - 2018
2011 – 2019
2011 – 2019
2011 – 2019
2014 – 2022
2014 – 2022
2014 – 2022
2015 - 2023
2016 - 2024
2016 - 2024

No Income Yet
No Income Yet
No Income Yet
No Income Yet
No Income Yet
No Income Yet
No Income Yet

Krungthai Farm Co.,Ltd. Chonburi
1187(2)/2553
1591(2)/2553

Chicken Farm
Chicken Farm

No Income Yet
2013 - 2021

GP Breeding Co.,Ltd Chonburi 1233(2)/2557 Primary Breeder Farm and Hatchery 2014 - 2022

Mckey Food Services 
(Thailand) Ltd.

Samutprakarn 2109(3)/อ/2553 Finished Chicken Products 2010 - 2016

GFPT Nichirei (Thailand) 
Co.,Ltd.

Chonburi
1977(2)/2552
1978(3)/2552
2258(3)/2555
2225(3)/2557

Evisceration Chicken and Premix
Finished Products and Frozen Chicken 

Frozen Cooked Chicken
Finished Products and Frozen Chicken

2010 – 2018
2010 – 2018
2013 – 2021
2015 - 2023

Company Province Certificate No. Type of Promotional Activities Beginning Year
 – Ending Year

Mckey Food Services 
(Thailand) Ltd. 

Samutprakarn 1106/2541 Finished Chicken Products
1998 – 2016

(Renew every 2 
years)
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Considering the needs and expectations of the various stakeholders and the Company as well as the development of 
relationship between the Company and its stakeholders in 2016, we can be defined “Materiality” and “Prioritization” for both the 
role of stakeholders and the role of the Company as follows:

A1 :
A2 :

A3 :

The Company’s performance

Business Resources (labor, 
material, machine or operator).

B1 :
B2 :
B3 :

Water pollution and wastes

Air pollution

Economic Environment Society

Factors to the Company

Fa
ct

or
s 

to
 th

e 
St

ak
eh

ol
de

rs

Important

Ve
ry

 
Im

po
rta

nt

Very Important

Environmental complaint 
mechanism

C1 :
C2 :
C3 :
C4 :
C5 :
C6 :
C7 :
C8 :
C9 :

Operate business with good governance
Anti-corruption
Occupational health and safety
Diversity and equality of opportunity
Security for the living
Labor dispute
Human rights complaints mechanism

Local economic

Image and reputation 

Quality and safety of products

1 2 3

C9 C5 C4 C7

A3

C3

C8

B2 B1

C6 A2 B3

A1

C2

C1

Stakeholder’s Analysis G4-18, G4-19, G4-20, G4-21, G4-27
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By the result of assessing the most important factors to stakeholders combine with the plan of business risk management, 
mission and corporate strategy could help the Company has developed, encouraged and            re-evaluated to improve its 
business direction and management approach to place high consideration to the importance of each group of stakeholders 
including customers, employees, shareholders, business partners, communities, and the environment in order to achieve the 
business goals and lead to a sustainable development both economically and environmentally.

Moreover, the Company committed to deliver quality product, provide value to customer and have responsibility for society 
and environment. With these aspects to create value for all stakeholders, "GFPT is the answer for quality".

Social & Community

Employees

Shareholders

Customers
Being a trusted supplier 
with customers’ acceptance 

Being a quality workplace 
to provide employee’s security 
and trust

Being a socially responsible business 
for its community 

Being an eco-friendly business Being a good governance business
Quality

SO
CI

AL
ECO

N
O

M
IC

ENVIRONMENT

Business Partners

P

P

P

P

P

P

Being an ethical business 
to gain trust from its partners

Environment

PROVIDE VALUE AND HAVE RESPONSIBILITY
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Production 

GFPT's core business is to produce chicken meat products; therefore, we believe that 
delivering good quality products, meeting international standards, and satisfying the customers’ 
needs are the core values and the fundamental factors in achieving the Company’s sustainable 
growth. Over the past 30 years, the Company has improved its chicken meat production process 
in multiple aspects including: expanding backward integration to become a fully vertical integrated 
chicken producer, utilizing modern machinery in the production process to increase production 
efficiency, using nutritious feed in order to obtain nutritious chicken meat, improving feed formula 
and having effective chicken farming system in order to lower production costs, setting the quality 
measurement and audit system in every step of production, and having a traceability system in 
place in order to be able to retrace from the origin of raw materials to the end product sold to 
customers so that the customers can have greater confidence in the quality of our chicken meat 
products. The Company’s past improvements has been focused on creating greater confidence 
for customers and consumers that GFPT’s chicken meat products are good quality, safe for 

consumption, and also environmentally friendly.

1.Being a trusted supplier with customers’ acceptance 

Responsibility towards Customers

As a leading integrated chicken producer, GFPT proactively emphasizes on “food safety 
and food quality” throughout our food chain as it is essential to our business operations. We 
demonstrate our commitment to food quality and safety through various dimensions including: 
knowledge and capable personnel, and rigorous quality assurance measures at every step of 
the food chain starting from feed materials to finished products. We also communicate with 
responsibility in order to promote healthy diet and proper nutrition as follows:

Sustainable Management

Slaughter and 

Processing  

Anim
al F

eed

C
hicken F

arm

Quality 
Control 
Quality 
Control 

Quality testing for both 
physical and biological in 
each production process 
from selecting raw 
materials of feed, chicken 
farm, and production 
process.
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GMP
HACCP
ISO 9001
ISO 17025

Food Quality and Safety throughout our Food Chain

GFPT emphasizes on quality and safety of our feed ingredients 
and finished products. We implement rigorous feed-to-food quality 
system in our integrated chicken production starting from feed mill, 
chicken farm, and chicken processing. We set stringent quality 
measures on both physical and biological at every steps including 
sourcing feed materials, feed production, chicken raising, chicken 
processing, further processing, transportation, and distribution, in 
order to assure that our chicken meat products are safe. The quality 
control measures of the key operations are as follow:

Feed Mill 

The origin of our food quality and safety starts at the feed mill.  
We set up “Feed Laboratory” in both locations of our feed mill facilities 
to test and certify the quality of feed materials, feed productions, and 
feed products. The feed laboratories endorse the quality standard 
of the feed products, test feed nutrition, and identify chemicals or 
residues in feed ingredients in accordance to law and regulations. Our 
feed laboratories have passed ISO 17025 (the general requirements 
for the competence of testing and calibration laboratories) by the 
Department of Science Service, Ministry of Science and Technology.

Feed mill facilities have 
been accredited by 
international standards.

ISO 17025 : General 
requirements for 
the competence of 
testing and calibration 
laboratories.
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Environmental Enrichment in rearing chicken is the promotion of animal welfare to chicken 
by providing a good environment and the necessary tools to promote chickens to act 
and show their natural instincts such as providing fodder or grass for the chicken to walk 
or sleep on or to clinch onto the fodder. Such activities will promote the chicken to be 
stronger, healthier, less stressful and cause less fear towards the chickens

Pecking objectBale activity Perching activity

Environmental Enrichment

Chicken Farm  

Chicken farm is a key process of our integrated chicken production as chicken is the most 
important assets. Our chicken receives healthy and high nutritious feed, sufficient water, be treated 
with decent animal welfare, be reared in good environment (Environmental Enrichment), and free 
of diseases. In addition, we set up “Chicken Veterinarian and Technical Team” to monitor animal 
welfare practice, set measures to control disease prevention, and regulate the use of drugs and 
vaccines, in accordance with the laws and international standards. Our Chicken Veterinarian and 
Technical Team register with the Department of Livestock. The team is responsible in making 
chicken health check planning, sharing knowledge about animal health and disease preventive 
protocol to chicken raising operators.

Controlled feeding system 
and automatic water and 
ventilation system and can 
prevent disease vectors.

Evaporative Cooling 
System
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products conducted by its laboratories as approved supporting 
documents for the application for a Health Certificate from the 
Department of Livestock Development. Furthermore the Company 
has also received certification and awards such as:

• Certificate of Excellence for laboratory quality for medical 
and public health for the year 2011 “Silver” level from the 
Department of Medical Sciences, Ministry of Public Health

• Certificate of Excellence for laboratory quality for medical 
and public health for the year 2013 “Gold” level from the 
Department of Medical Sciences, Ministry of Public Health 

• Certificate for medical and health cooperation laboratory 
year 2013 from the Department of Medical Sciences, 
Ministry of Public Health 

• Commemorative plaque for the Analysis Laboratory of 
Agricultural Products and Food of the Year 2013 from 
the National Bureau of Agricultural Commodity and Food 
Standards (ACFS). 

These awards reflects the Company’s development and 
the maintenance of standards and has continually built our 
customer’s and consumer’s trusts.

Chicken Processing Plant

The chicken processing plant is the most importance as it is 
the last stage of the production before the products end up with 
customers and consumers. Therefore food safety and the quality of 
the chicken meat are strictly controlled in all stages of production 
before delivering to customers and consumers. In addition to the 
international standards of food quality inspection systems such as 
GMP, HACCP, etc., the Company also set up laboratory facilities 
including a “Chemical Laboratory” to test for pesticide residues, 
nutrition, and various chemicals; and a “Microbiological Laboratory” 
to test microbes, pathogens, and residues of antibiotics in order to 
reassure the food quality and safety of its products. 

Our laboratories are accredited with ISO / IEC 17025: 2005, 
which is the international standard certifying the competence of 
testing and calibration laboratories, being first accredited in 2004.  In 
continually expanding our operations, further accreditation were gained 
and recently in November 2016, the Company’s laboratories were 
accredited for 78 tests of the 20 sampling and calibration focusing 
on the testing method with fast results in order to reduce storage 
time.  In addition, testing methods which uses fewer chemicals have 
been developed to minimize handling of chemicals and environmental 
damage but at the same time maintaining the quality of the test and 
its accuracy.

Moreover, the Company’s laboratories have been registered 
as competent facilities under the ISO / IEC 17025: 2005 issued by 
the National Bureau of Agricultural Commodity and Food Standards 
(ACFS). The laboratories have also been registered as approved 
laboratories for the analysis of livestock products for the Department 
of Livestock Development, Ministry of Agriculture and Cooperatives, 
which allows the Company to utilize analysis of the Company’s 

Laboratory Excel lence 
Award from ACFS. The 
Award of Excellence for 
the quality of laboratory 
medicine and public health.
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Standards for Quality Management

Each year, our chicken processing plant has been certified by internal audit, customer audit, 
and third party audit to assure customers’ confidence that the quality of our products including 
feed, live chicken, chicken meat, and fully cooked chicken products meet international quality 
standards. The Company has certified standards the following quality system certification from 
an accredited agency and the Department of Livestock:

• GMP (Good Manufacturing Practice) 

• HACCP (Hazard Analysis Critical Control Point) 

• BRC Global Food Safety Standard : The British Retail Consortium 

• ISO 9001(Quality Management System) 

• ISO 14001 (Environmental Management System)  

• ISO 17025 (Competence of Testing and Calibration Laboratories)  

• Genesis GAP 

• HALAL (Food Permitted under the Islamic Law)  

• RSPO Supply Chain Certification Systems

Traceability from Feed to Food

Traceability system is the essential mechanism to meet the expectation of customer and 
consumer and to ensure that our products are safe and meet quality standard. Our products can 
be traced back to every stage of production with the linkage of production information from feed 
production, farm operation, and food processing. Thus, we can trace back our products to all 
stages of production as well as its origin of raw materials.

Meanwhile, the information is linked together from the meat processing plant to transportation, 
to distribution, and to consumers, thus, we can track product status at any point in the food chain. 
In case of there is any problem occurred with customers and consumers, we can accurately and 
timely recall our products. Thus, customers can be assured that our products are 100% safe 
for consumption.

1 3 4 5 62Weight Check,
ContaminantHealth Check

Broiler
Chicken Meat

Temp. Check
Processed Meat

Color Check
Processed Food

Metal Check
Package

Package Check
Cartons

GMP
HACCP
BRC
ISO 9001
ISO 14001
ISO 17025
Genesis GAP
HALAL
RSPO

Raw
Material

Chicken
Feed

Broiler

Fresh 
Chicken 
Meat

Processed
Food

The Company has been 
accredited by certification 

in all stages of chicken 
production.

Traceability system

Quality and Safety
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Animal Welfare

We recognize the importance of animal welfare. Our chicken farms have followed the 
standard practices for agricultural animals (Good Agriculture Practices: GAP) as well as standard 
for agricultural products in regards to animal welfare practice.

We have also been certified for the animal welfare practices in accordance to Genesis GAP, 
which is the European standard for the meat production for export throughout the chicken supply 
chain. Under these standards, the Company has taken all steps in regard to the happiness of 
chickens throughout the raising period

For example, chicken must be free from hunger and thirst, the system shall provide enough 
food and water, environment shall be free from discomfort, free from pain, injury or illness (a 
preventive system and catching chicken with care), free to live naturally, free from fear and anxiety 
(the raising conditions do not cause any distress, for instance, chickens catching process).

In compliance with regulations and standards of the Department of Livestock Development, 
of Agriculture and animal welfare standards, GFPT’s animal welfare protocol is very strict covering 
chicken raising farm, feeding system, health management, disease and illness protection, catching 
live bird, animal welfare, recorded information, and staffs’ and workers’ training.

The Company is confidence and assurance that the Company’s products are high quality, 
hygienic, antibiotics and residue free and safe for consumption in both domestic and international 
market.

1 2 3 4 5Freedom from 
discomfort 

Freedom from 
hunger or thirst

Freedom from 
pain, injury or 
disease

Freedom to 
express (most) 
normal behaviour 

Freedom from 
fear and distress

5 FREEDOMS

Good Agriculture 
Practices : GAP

Genesis GAP

The Company has been 
accredited in chicken  

farm standard.
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Bio-Security System

GFPT focuses on the implementation of bio-security system 
in our key operations in order to use as a preventive measure for 
animal disease outbreak. Our strict bio-security system covers 
many steps of operations, for example:

• Chicken Feed: 

We have nutritionist experts to research and develop high 
quality feed formula. Our feed mills operate with modern feed 
production systems and control by computerized system. Our 
feed products are safe and meet with the dietary requirement 
of different chicken’s aging.

• Chicken Farming:

Our chicken farm houses are closed evaporative cooling system 
with ventilation system to prevent any disease carrier. All chicken 
houses are equipped with mechanical systems to deliver feed 
and water automatically. The CCTV systems have been set up 
in the chicken houses to closely monitor the chicken welfare.

• Personnel and Vehicles 

We have set strict regulations for personnel and vehicles entering 
into the farm area. Only farm workers and farm vehicles are 
authorized to enter into the farm area. The authorized person 
must shower, shampoo, disinfect, and change clothes when 
entering into the farm house. All vehicles must be washed and 
disinfected to prevent dust, contamination, or any carrier from 
outside that may cause disease within the farm.

Poultry Compartmentalization

In order to mitigate the risk of avian influenza outbreak, GFPT 
has implemented the poultry compartmentalization according 
to guideline of the Department of Livestock Development re: 
the Compartmentalization in Poultry Industry in Thailand B.E. 
2554 as follow:

• Set a biosecurity management principle based on Hazard 
Analysis and Critical Control Point (HACCP) for avian 
influenza;

• Set the surveillance protocol for avian influenza at the farm 
site and buffer zone in a radius of 1 km.

• Set the controlled protocol for avian influenza at the farm 
site and buffer zone in a radius of 1 km.;

• Set a traceability system

Customer’s Satisfaction Rate 

Complaint Rate  
(number of complaints from customer per 1,000 tones of production) 

94%

Customer’s 
Satisfaction Rate 2016

91%

93%

201620152014

94%

3.67%

2.71%

5.85%

7.03%

3.85%

1.26%

Slaughter Customer ComplaintFurther Customer Complaint

201620152014

Complaint Rate
(number of complaints from 

customers per 1,000 tonnes of production)

By being determined and attentive in all stages of 
production in order to meet international standards, in 2016, 
the Company received good response from both local and 
foreign customers which is reflected in the continual growth 
in its revenues and profits (details as shown under the topic 
“Management’s Discussion and Analysis”)  G4-PR5 together with 
the high satisfaction of the customers and the reduced number 
of complaints from customers. 
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Labor Relations Policy

The Company is committed to treat its employees equally, 
to provide decent working conditions, to offer appropriate 
benefits, and to provide fair treatment to its employees at all 
level. Supervisors must be good role model and dependable 
to its subordinates. The Company also promotes employee 
engagement activity to establish good relationships.

Workforce Equality and Fairness

GFPT sets employment policy and practice toward equally 
and fairness to its employees at all level including remuneration, 
transfer of employee, training, skill development, career 
advancement, promotion, wellness, health, safety, and labor 
protection. We set up a Labor Relations unit to responsible for 
planning, monitoring, and evaluating labor relations activities and 
also coordinating with other relevant departments.

Human Rights Policy

The Company has a policy to support and respect the 
protection of the human rights. The business of the Company 
will not be involved with forced labor or child labor fair treatment 
to all stakeholders on the common practical principles by 
taking into the consideration human dignity, non-discrimination, 
equal treatment without prejudice regardless of their origin, 
ethnic, gender, age, color, religion, disability or family status. 
Promote human rights compliance within the Company and 
subsidiaries and among its joint venture partners, suppliers 
and all stakeholders based on international standards. Protect 
the rights of stakeholders that have been violated G4-LA14 by the 
Company’s business operations and compensate at a minimum 
rate of not less than the rate specified by law.

Social Accountability Policy

The Company accepts and trusts a group of partner 
companies to proceed on behalf of the Company in acting 
in compliance with international standards regarding “Ethics 
of business operators towards employees at the work place 
having a Social Accountability system” and therein set the Social 
Accountability Policy as “acting in principle of human rights pursuant 
to international standards, law, and ethics of business operators 
towards employees.”

The Company has set a policy of following the Universal 
Declaration of Human Rights in carrying out any activities, 
operating within international standards, laws, ethics of business 
operators towards employees at the workplace, encouraging 
the improvement of operation quality, being safe and having 
responsibility towards society and the environment as much as 
possible, and organising continuous training, communication, 
auditing, and evaluation.

In 2016, the Company’s chicken processing plant has 
been certified for having Good Labour Practices (GLP) and 
Thai labour standard by the Ministry of Labour as affirmed by 
government officials and third party agencies to represented 
that the Company acted fairly and equally without any bias 
to its labour and all level of employees G4-HR3 The Company 
did not receive any complaints regarding a violation of human 
rightsG4-HR9, G4-HR12 in the course of the business operations of 
the Company whether from inside or outside of the organization. 
The Company did not have any legal disputes regarding labor 
laws G4-LA16 , forced labour or slavery G4-HR6, child labour G4-HR5 , 
consumer rights, or the operation of the Company’s business.
G4-LA15

2.  Being a quality workplace to provide security and trust for it’s employee

GFPT doesn't support 
the use of forced labor 

and child labor.
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Employment

The Company has a policy on equality and diversity employment without any discrimination on gender, race, religion and 
culture. In 2016, GFPT employed a total of 5,144 people with a diversity of age, gender, level of education, and work tasks.

49% 51%

Full-timePart-time
22% 78%

41% 59%

42% 58%

Type of Worker

Full-timePart-time
22% 78%

38% 62%5,144 คน
Employment Nationality

Male Female ThaiForeign

Less than 20 Yrs.

41 - 50 Yrs.

20 - 30 Yrs.

More than 50 Yrs.

31 - 40 Yrs.

More than 10 Yrs.

Less than 2 Yrs.

2 - 5 Yrs.

More than 5 -10 Yrs.
2%

18%

43%

6%

31%
18%

46%

11%

25%

Employment by Gender  

Employment by Gender and Type of Worker 

Employment by Age Group 

Employment by Nationality

Employment by Gender and Type of Worker

Employment by Year of Services 

Rate of Return after 
Maternity Leave19% 81%

Resign from work Return to work

G4-10

G4-10

G4-10, G4-11 G4-10, G4-11

G4-10

G4-10

Rate of Return after Maternity Leave G4-LA3

In 2016, a total number of 105 out of 2,958 female employees 
had taken maternity leave, of which 85 employees return to work 
after their maternity leave representing 81% of total female employees 
who took maternity leave.
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Employment of Disabilities Policy

The Company recognizes to improve the quality of life of people with disabilities. Encourage 
disabilities to have the opportunity to earn income, self-reliance and reduce the burden on 
families and society, as well as, encouraging people with disabilities, especially for the working 
age group, to be a part in strengthening their own family’s financial status and the country’s 
economy. According to the Persons with Disabilities Empowerment Act B.E. 2550 that aims to 
promote and improve the lives of people with disabilities includes provisions to adopt measures 
concerning the promotion and protection of the employment of the disabled.

In 2016, the Company employed a total of 52 disabled workers as well as granted concessions, 
arranged places for products of persons with disabilities, employed sign language interpreters 
under sub-contracts with other agencies and caregivers in compliance with the Persons with 
Disabilities Empowerment Act B.E. 2550 section 33 and section 35, which requires a ratio of 
disabled to normal persons of 1 to 100 pursuant to the law.

The Empowerment of Persons with Disabilities  (Persons)

2014 2015 201652 persons

The Empowerment of Persons with 
Disabilities (persons) 2016 

48 48

52

Safety and Working Environment Policy

The Company sets occupational health 
and safety policy to encourage employees to 
work safely and to have good hygiene in the 
workplace. The Company shall prevent any 
possible accidents at its full capacity and to 
build the safety awareness of its employees 
and encourage employees to have strong 
health (and not act in harmful to the health of 
customer) as well as to maintain a safe and 
hygienic workplace.

Fatal Diseases Prevention

The Company shall prevent illness of 
employees that arise from working environment. 
We provide knowledge, consulting advice, 
expert training, publicity through media and 
activities to our employees and community. 
We also implement disease preventive program 
through encourage employee to get vaccination 
every year.
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Safety Policy

The Company encourages all employees to have awareness of safety in the workplace 
by providing information, training, encouraging all employees to participate in risk analysis and 
evaluation of the workplace to create a plan to prevent accidents at work, to identify the root 
of the cause of accidents to prevent repetitive accidents, and to continually encourage projects 
which promotes safety awareness.

1)    NEAR MISS Project: 
To prevent accident from operation based on finding causes to prevent repeat incidents and en-
couraging all employees to participate in the risk analysis and assessment at workplace.

2)    5S Project: 
To encourage employee to participate in workplace maintenance and cleanliness.

3)    Workplace Safety Week Project: 
To organize a safety week event every year to educate employees and encourage awareness about 
possible accidents in the workplace such as the 16th Workplace Safety Week event held on 20-21 
December 2016.

4)    Safety Training Project: 
To provide a training program on safety regarding how to safely use equipment during work and 
what to do in an unexpected event such as the training for basic firefighting skills and evacuation, 
safety committee training program, safety at work training, etc.

5)    Safety Journal Project: 
To provide a monthly journal to promote knowledge about safety standards and preventive method 
on the unexpected events. The safety journal is available as hard-copy and online version to all 
employees.

The Annual Fire Drills and Emergency Evacuation Training for 2016.

Radiation Emergency and Chemical Spill Emergency Response Training

Electricity Operators Training, Safety for Workplace Training for Supervisor ,Folk-Lift Operators Training

Annual fire evacuation drill.
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Absence Rate from Injury 

As the Company has implemented a preventive policy 
against workplace accident, the results were reflected in 2016 
where the accident rate and the absence from injury rate again 
dropped consecutively from the previous year.G4-LA6

Complaint Channel and Procedure

We provide a channel for complaints to our employees. We 
set the process to perform when receiving a complaint as well 
as provide protection and confidentiality of the complainants 
and informants.

Complaint Channel

The complainant can report a complaint by providing 
details of the complaint with name and contact information. 
The complaint can be submitted to the Audit Committee by 
two channels:

1) Complaint box installed at designed location in the 
factory.

2) Intranet site of the Company at GFPT-Intranet 
in which, this complaint will be sent directly to the Human 
Resource Manager of the Company for forward to the 
Audit Committee.

Action after Receive the Complaint

Once received the complaint, the Audit Committee will 
consider the complaint and inform the relevant parties to 
investigate facts about the complaint and resolve the complaint 
appropriately. The Audit Committee will periodically monitor 
the progress of complaint. The relevant parties will notify the 
result to the complainant within a reasonable period. The Audit 
Committee shall report to the Board of Directors.

Protection and Confidentiality of the Complainant

To protect the rights of complainant and relevant informants 
who acts in good faith, the Company shall keep all information 
of complainants and informants in confidentiality. Only the 
persons who are responsible in conducting inspection about the 
complaints can have access to such information. The assigned 
persons to handling the complaint are responsible for keeping 
all information regarding the complaint, relevant documents as 
confidential and shall not disclose such information to other 
persons unless the disclosure is required by laws.

Absence Rate from Injury (times per year)

No absence
Absence not 
more than 3 

days

Absence more 
than 3 days

MALE FEMALE TOTAL MALE FEMALE TOTAL MALE FEMALE TOTAL

2014 5 4 9 35 25 60 19 17 36

2015 2 2 4 46 26 72 14 8 22

2016 1 2 3 34 17 51 18 21 39

Absence Rate from Injury (times per year)

Absence Rate from Injury 
2016 (times per year)

Absence not
more than 3 days

No absence Absence more
than 3 days

201620152014

9

60

36

22

39

72

51

4 3

Accident Rate  
(times per year) 

105

59 46 62 36 53 40

98

93

201620152014

93

Male

Female
Total

Accident Rate  (times per year)
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Employees’ Compensation and Benefit Policy

The Company has a policy of paying fair compensation as well as strengthens the vocational 
and career advancement opportunities; provide welfare for employees as required by law, such as 
Social Security and apart from the law, such as the health and accident insurance to employees in 
the sales, information technology department and employees working in other provinces. Provide 
other support including uniform for employees, financial aid, such as support for the funeral of 
staff’s parents and education scholarships for employees’ children.

Moreover, the Company also places importance on the well-being of employees outside of 
working hours. The Company has provided 3 accommodation projects near the workplace with 
a total of 22 buildings and more than 1,750 rooms to provide convenience, safety, and other 
amenities including providing an approved day nursery which meets regulatory standards to 
accommodate the employees’ children during working hours.

Human Resources Training and Development Policy

The Company has a policy of promoting human resources development by supports staff 
to develop in various areas including expertise, capabilities, positive attitude, moral values, 
business ethics and teamwork through training, seminars or study trips. The Company focuses 
to promote the employees from within the organization and assess their performance regularly. 
This is considered to be an important factor for strong business expansion.

The Company also emphasizes on organizational development and human resources 
management by focusing on production efficiency, clear roles and job responsibilities, appropriated 
employee’s remuneration, competitive pay structure, and employees’ evaluation. The Company 
has provided various training programs such as company orientation to new employee, leadership, 
total production system etc.
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Policy on Ethical and Fair Business 
Practice

The Company has established guidelines 
practice of its stakeholders in the Company’s 
Code of Conduct in regard to the stakeholders’ 
responsib i l i ty inc luding shareholders, 
employees, contractors, customers, suppliers, 
communities, and the environment. We also 
promote free competition. The Company shall 
avoid any activity that relates to conflict of 
interest, violation of intellectual property, and 
all kinds of corruption. We promote social 
responsibility at every step of our production 
chain. (Details are shown in the Company’s 

Code of Conduct)

Corporate Governance Policy

The Company recognizes the importance 
of the Good Corporate Governance and 
believes that good management system, the 
board of directors and executives with vision 
and responsibility, the control mechanism 
and the balance of power for the transparent 
administration, accountable, respect the 
equality of shareholders, and responsible to 
stakeholders shall be an important factor to add 
value and maximize returns to shareholders of 
the Company in the long run. 

3.  Being a good governance business for its shareholders 
and being an ethical business to gain trust from its 
partnersG4-56

2014* 2015* 2016

Number of training hours 438,364 549,175 653,676

Number of training hours per yearsG4-LA9

Average Employee training per employee per year   G4-LA9 
(hours/person/year)

94

83

99

Average Employee training per 
employee per year 2016 

(hours/person/year)

20162015201499 * *

Training G4-LA9, G4-LA10

The Company has designed and updated its training 
courses to facilitate its short-term and long-term objective and 
direction. We focus on the development of employees’ skill, 
competences, experiences, technical know-how, managerial 
knowledge, and other relevant knowledge for new potential 
business opportunity. In addition, the Company provides 
information about human rights including the Labor Protection 
Act B.E. 2551 (amended) Section 11/1 re: the policy change, 
as well as labor laws. We also support our employees to join 
external training and seminar; thus, our employees can share and 
exchange knowledge and experience with other organizational 
and applied in the Company.

In 2016, the Company's total number of training hours was 
653,676 hours which is an average of 99 hours per employee 
per year. The curriculum of training included a wide array of skills 
such as the Executive Development Program, Senior Executive 
Program, Workplace Safety Training for Management, Defensive 
Driving, Corporate Social responsibility for sustainable growth, 
Corporate Governance, Risk Management, Safety, Sanitary, 
Environmental training and etc. G4-LA10

Remark : *data in 2014 and 2015 was adjusted to update the 
database system

G4-56

The Company achieved 
the CG scores of 

"Excellent" level in 2016
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The Company has constructed the Good Corporate Governance policy under the criteria of 
the Stock Exchange of Thailand and the regulations of the Organization for Economic Co-Operation 
and Development (OECD) as guidance in conducting business for directors, executives, and 
employees of the Company. The Company will review and revise the principles and guidelines of 
its Good Corporate Governance policy annually so as to be appropriate with any changes that 
may occur from the operation, environment, situation, or laws.

In 2016, the Company’s Corporate Governance was evaluated under the Corporate Governance 
Report of Thai Listed Companies (CGR) program and obtained "Excellence" ranking and received 
5 stars from the National CG Committee with a score of 91% from the Thai Institution of Directors 
(IOD), the Stock Exchange of Thailand, and the Securities and Exchange Commission. It was also 
evaluated for the quality of the Annual General Meeting for the year 2016 by the Thai Investors 
Association, the Thai Listed Companies Association, and the SEC with a full score of 100 and 
was awarded the Investors' Choice Award in 2016 for companies with quality scores Meeting of 
Shareholders (AGM) of 100% for five consecutive years (2012 – 2016).

Compliance with Laws, Rules and Regulation Policy 
G4-EN29, G4-S07, G4-SO8

The Company emphasizes on compliance to laws and 
regulations that follows the international business ethics. The 
directors, management and employees must perform within the 
framework of laws, rules and regulations and will not participate 
in any action that will violate the law, rules or regulations.

In 2016, the Company did not commit any offense or act 
which violated the provisions of the Public Company Limited 
Act or the regulations of governing bodies such as the SEC or 
the Stock Exchange of Thailand. G4-EN29, G4-SO7, G4-SO8

Business Ethics Policy  G4-56

The Company follows principle to operate business with 
honesty, integrity and ethics, including compliance with the 
laws, rules and regulations by equally taking into account the 
rights of stakeholders such as the shareholders, employees, 
customers, suppliers, creditors, competitors, community, society 
and the environment. The Company defines and encourages 
business ethics to the directors, management and employees 
in the Code of Business EthicsG4-56 as follows:

Management and Maintain Business Ethics

• Directors, management and employees should understand 
and strictly follow a code of business ethics, if found to have 
violated or acted upon on the contrary to the Company’s 
business ethics, appropriate process will be considered. 
In the event that such action is contrary to regulations and 

Memorandum of Association, the Company will consider 
appropriate punishment or penalty to the case.

• Directors, management and employees have signed 
acknowledgment of business ethics once employed and 
when changes are made.

• Managers and supervisors have to be role model in 
practicing business ethics and responsible for monitoring 
and encouraging subordinates to follow the business ethics.

• Corporate Governance and Business Ethics Committee 
has been appointed by the Board of Directors and is 
responsible for reviewing the Business Ethics Handbook to 
be in accordance with the Company’s business, laws and 
regulations. Corporate Governance and Business Ethics 
Committee must arrange a meeting at least 2 times per 
year and reports to the Board of Directors.

Report on Non-compliance of Business Ethics

• Directors, management and employees have obligation 
to report conduct that may violate the Code of Business 
Ethics. If witness, pressured or forced to act in contrary 
to the business ethics, report to the supervisor or the 
executive or Corporate Governance and Business Ethics 
Committee ethics case.

• The Company has a policy to maintain confidentiality and 
protect those who report, the whistle blower will not be 
punished if it is good intention.

Investors' Choice Award 
(No.3) year 2016 
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Safeguarding of Assets Policy

Assets of the Company include tangible and intangible assets i.e. movable properties, 
properties, technology, production formula, rights, patent, copyright and confidential information 
such as business plan, financial forecast and personnel information.

Directors, management and employees at all levels shall have responsibilities for safeguarding, 
maintaining and maximizing the use of property and fixed assets that belong to the Company in 
the best interests of the Company and not for their own or other’s benefits.

No director, manager or employee may disclose material inside information to the public or 
gain benefit from the Company’s confidential information.

Intellectual Property or Copyright Policy

The Company has policy to comply with applicable laws or regulations relating to intellectual 
property rights, including patent, copyright, trademark, trade secret and other aspects of intellectual 
property law, such as the use copyright computer software. All computer software must be audited 
and installed by the Information Technology Department. Encourage employees to review their 
work or information that will not infringe the intellectual property of others.

The Company declared 
and submitted documents 

to Collective Action 
Coalition (CAC) for 

approval.
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Anti-CorruptionG4-SO4, G4-SO5

The Company has announced its intention to be a 
signatory and submitted for certification member of the 
Collective Action Coalition: CAC of Thailand's private sector in 
fighting against corruption. The Company has also conducted 
risk management in corruption, and set out an anti-corruption 
policy and proposed to the Directors of the Company for their 
consideration. G4-SO4 In this regard, the Company announces 
its policy to all employees from their induction as well as 
set out plans for the development of anti-corruption policies 
to possible related persons of the Company in the future 
which presently the Company has proceeded to support its 
subsidiaries and joint companies in GFPT group to act in 
compliance with the Company’s Anti-Corruption Policy prior 
to proceeding to engage with our business partners and 
other stakeholders to jointly act in compliance with the CAC 
of Thailand’s private sector in fighting against corruption. 
 
Anti-Corruption Policy

"No board of directors, executives or employees of the 
GFPT Public Company Limited and its subsidiaries shall 
commit or approve of fraud and corruption in all its forms, 
both directly and indirectly, to gain personal benefits or the 
benefits of their family, friends, acquaintances, either as 
recipients or provider, or offer bribes whether with money 
or non-monetary forms.

This anti-corruption policy applies to all businesses and 
all sectors whether inside or outside of GFPT Public Company 
Limited and its subsidiaries. An assessment of employees’ 
conducts in accordance with the policy shall be conducted 
on a regular basis, as well as regular reviews of practices 
and work regulation to be in accordance with any changes 
in the Company’s business and the relevant laws." 

Details, definition, practices, and communication 
channels are published on www.gfpt.co.th 

In 2016, the Company has no issue or deficiency in 
relation to the litigation charges involving anti-competition, 
discredit, monopoly trading, discrimination, and corruption 
G4-SO5. The Company has no fine or non-monetary penalty 
due to the illegal action, not comply with the applicable law, 
or violation of business ethics.

4.  Being a socially responsible 
business for its community 

Corporate Social Responsibility Policy

The Company sets the Corporate Social Responsibility 
Policy (CSR) under the ethical principles to be fair for all 
stakeholders and apply the principle of Good Corporate 
Governance practices to maintain the stability of the community, 
society, economy, and environment that led to the development 
of sustainable business success.

Whistle-Blowing Service

The Board of Directors has set out processes and 
provided channels for receiving and dealing with complaints of 
stakeholders through various means as follows:

Contact Independent Directors   
Email :   independentdirectors@gfpt.co.th  
Facsimile :  0 2473 8398 
Mail :   Independent Directors 
  GFPT Public Company Limited 
  GFPT Tower, 18th Floor 
  No. 312 Rama 2 Road, Bangmod, 
  Jomthong, Bangkok 10150

Contact Board of Directors 
Email :   bod@gfpt.co.th 
Facsimile :  0 2473 8398 
Mail :   Directors 
  GFPT Public Company Limited 
  GFPT Tower, 18th Floor 
  No. 312 Rama 2 Road, Bangmod, 
  Jomthong, Bangkok 10150 
Contact Corporate Governance Committee 
Email :   cg@gfpt.co.th 
Facsimile :  0 2473 8398 
Mail :   Corporate Governance committee 
  GFPT Public Company Limited 
  GFPT Tower, 18th Floor 
  No. 312 Rama 2 Road, Bangmod, 
  Jomthong, Bangkok 10150

When Independent Directors, directors, Corporate Governance 
Committee, or any other related persons receive complaint from 
stakeholders, the Company will primarily consider the matter of the 
complaint. If the complaint relates to corporate governance or code of 
conduct, the complaint will be reported to the Corporate Governance 
Committee to consider and investigate. If the complaint is about fraud 
or corruption, the complaint will be forwarded to the internal audit 
department to investigate and further report to the Audit Committee.
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The Initiative Projects on Youth, Community,  
and Society G4-SO1

In 2016, the Company has implemented projects and 
activities for the community and society as follows:

1.  Promoting youth for the quality of society

The Company believes that “youth are the pillars of tomorrow’s 
society”. The Company recognizes the importance of children 
and youth. In addition to supporting its chicken eggs and 
cooked chicken products, the Company provides scholarships, 
educational tools and equipment to youth such as the eggs for 
lunch program for Muenjit School in Chonburi to improve the 
quality of life of local communities’ kindergarten and primary 
school students and the Scholarship program for GFPT 
group employee’s children to incentivizes and encourage its 
employees. The Company also encourages social activities for 
local communities and remote communities by focusing on 
the knowledge development of youth to be the quality person 
in the society as well as encouraging the youth to express 
themselves creatively through various projects with a total of 
52 activities such as the National Children’s Day at around 26 
communities and schools and many activities to promote quality 
of life for youth including: the“GFPT giving bicycle to bike to 
school”activity at Lamoonrodsiri School; the “Catching Dream, 
Sharing Love”activity with King Mongkut’s Institute of Technology 
Ladkrabang to support the learning buildings restoration of the 
BanMaiKaow School, Phuket province; giving supporting funds 
to build toilets for schools in Phuket province; and building 
concrete road entrance for a new school building at Wat Tham 
Tako School, TaWung district, Lopburi province; and etc.

2.  Creating a good society

The Company has a policy of supporting the disadvantaged 
in the rural and challenged areas and those affected by disasters. 
The Company also has a policy of improving the quality of life of 
the surrounding community and also those further away to have a 
good quality of life, protecting the environment, and therefore the 
Company has through its own activities, government agencies, 
charitable organizations, and non-profit organizations, a total of 
79 activities such as the Earth Day (Throwing EM Ball to increase 
oxygen in the communal canal with the village and community 
in the vicinity of the plant), the Lukphradabos project to engage 
in the reforestation activities; the sustainable marine turtle 
conservation activity,“Let’s return turtles to its resident dedicated 
to the King and the Queen”together with the Internal Security 
Operations Command (ISOC), Satun province; the network 
development to enhance the understanding of consumer project 
by the Food and Drug Administration, Samuthprakarn province; 
the blood donation project, etc.

3.   Promote religion and Thai culturev

Religion and culture are important institutions in the 
society which have strong influence in people’s beliefs, values 
and behaviors as a way of life of the individual in the society. 
The Company recognizes that Thai society is influenced by 
the religion, and therefore, places importance on the support 
and preservation of Buddhism as well as the continuous 
support for Thai arts and culture. The Company has organized 
activities related to promoting religion and Thai culture through 
government agencies, charities, and non-profit organization with 
a total number of 79 activities.

such as national children’s day activity, the generous senior treating junior event, earth day activity, meeting between operator and the community activity, blanket and cloths 
donation with royal thai armed forces, mother’s day activity, and religion activity.
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5.  Being an eco-friendly business 

       Amount of plastic bag waste / Amount of product  G4-EN1 (bag/kg.)

1.34%

0.80%

Amount of plastic bag 
waste bag Amount of 

product 2016 (bag/kg.)

201620152014

0.98%

0.98%

ISO 9001
Quality

ISO 14001
Environment

Environmental Policy

The Company committed to operate business together with control pollution and protect 
the environment. The Company’s environment policy is as follow: "Reduce resources usage, 
environmental protection, strictly comply with law and regulation and cultivate environmental awareness 
and social responsibility "

Resources Utilization Policy G4-EN7

The Company encourages directors, management and employees at all levels in the 
organization to use resources efficiently and maximize efficiency and effectiveness. The Company 
communicates, educates, supports, and creates awareness to employees and related parties to 
fully utilize and manage the resources for the benefit of the Company.

In addition, the Company has established an environmental management structure to 
effectively support the implementation and also required all departments to perform their activities 
in accordance with the laws.

The Company has been accredited for the environmental management standard including 
ISO14001 by the independent auditor. The Company communicates its activities on the 
environmental management through various internal and external channels.

In 2016, the Company carried out activities and projects related to environmental 
management as follows:

Resource and Environmental Management 

The Company focuses on the use of resources effectively with maximum benefits as it is 
a significant cost of the integrated production process. Effective uses of resource also produce 
less impact on environment and climate change such as the project to reduce plastic bag waste 
which is a project that encourages employees to be careful and reduce mistakes in operation 
during packaging to reduce wasteful costs and plastic bags used.

Environmental  
Management
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source of water used and 
the amount of treated 

water and groundwater 
used for the year 2016

Electricity Source of 
Consumption for the 

year 2016

1.768
2014

1.804

1.801

1.768

2015 2016

Water Consumption 2016  
(million cubic meter)

Water Resource G4-EN3

Water resource is an important component in our chicken production. We set appropriate 
plans and measures for water usage in every production process. We use information system 
to analyze and control water consumption. We also focus on production improvement, process 
development, and production technology to reduce water consumption and efficiently use of 
water resources.

Water used in the production and operation of the Company are both sourced from treated 
water and ground water. The Company has acquired an approval permit from the Bureau of 
Groundwater Control, Department of Groundwater Resources, to use groundwater from 3 sources 
to carry out its industrial operation in total of 3,360 cu.m. The following illustrates various source of 
water used and the amount of treated water and groundwater used for the year 2016. G4-EN3, G4-EN8

EnergyG4-EN3

The Company continuously focuses on efficient energy consumption and energy conservation 
by using information system to analyze and control energy consumption in the production process; 
meanwhile, the machines, equipment, and production process are designed for maximum efficiency 
with minimal energy consumption.

In addition, the Company promotes energy-saving activities such as using the LED 19,20W 
lights in the production line replacing the fluorescent light 36W, replaced the evaporative condenser 
used in refrigeration systems for a higher performance to allow a reduction in the use of electricity 
of the compressor, the introduction of automatic lighting system in the office building, and VDO 
Tele-Conference, which will save electricity and electricity expenses as well as reducing the 
environmental impact which is caused by transportation.

In 2016, the electricity utilization was in amount of 61.48 million kilowatts, increased 4.84% 
from last year, being 72% use in cooling system and 17% use in production process.G4-EN3

Water Consumption (Million cubic meter)

Electricity 
Consumption  in 2016 
(million Kilowatts/ Year)

2014* 2015* 201661.48

57.80

58.65

61.48

Electricity Consumtion (Million kilowatts/Year)

น้ำบาดาล

Treated Water

Groundwater

20%

80%

6%

5%

1%

71%

17%

Refrigeration

Air Conditioning
(o�ce)

Lighting

Production

Other

Remark: Data in 2014 and 2015 was adjusted according to update database system
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Electricity consumption  G4-EN6, G4-EN7

The energy conservation policy is set as a guideline 
for the implementation of energy consumption to effectively 
utilization and maximizes benefit. The Company set the energy 
conservation policy as part of the operation. We continue 
to improve the efficiency of energy usage by setting energy 
conservation measure annually, and communicating to all 
employees to understand and practice properly. We view 
energy conservation as the responsibility of executives and all 
employees who all must set a policy and cooperate in carrying 
it out as well as following up and reporting to the Energy 
conservation committee. The Company supports the energy 
conservation in terms of human resources, budget, training, 
and others to improve the energy management. The policy 
and implementation plan of the energy conservation is annually 
reviewed and updated.

In 2016, the company has implemented a project to reduce 
refrigerant pressure by changing the PVC Cooling Tower as it 
has some clots and has been used for a quite a long time.  
Changing the PVC Cooling Tower can help to optimize cooling 
temperature of the liquid ammonia and increase performance of 
the compressor; reflecting in reduction of power consumption 
down about 5% per year of the replacing PVC Cooling Tower 
in compliance with the Company’s energy saving plan.

Pollution and Waste Management

Air Pollution

The Company uses pollution elimination system before 
releasing the pollution outside the plants and monitors level of 
pollution in applicable to the laws. The pollution level is monitored 
and measured twice a year by the authorized person of the 
Department of Industrial. In 2016, the level of contaminants in 
the air such as dust, nitrogen oxides, sulfur dioxide, carbon 
monoxide, and the opacity of all units, was lower than the 
standard required by law.

The result of air quality test at various check points. G4-EN21

Test results Standard
Measure

Particulate (mg/m3) 2.674 – 296.781 320.00

Sulfur Dioxide  (ppm) <1.335 – 2.050 60.00

Oxide of Nitrogen (ppm) <3.167 – 38.592 200.00

Carbon Monoxide  (ppm) 0.709 – 581.57 690.00

Opacity  (%) 6.8 – 7.4 10.00

Water PollutionG4-EN10, G4-EN22

The wastewater treatment of the Company complies with 
the standard defined by law. The Company uses high technology 
of wastewater treatment technology and closely monitors the 
level of wastewater before releasing to outside. The level of 
wastewater release to outside is comply with the law and 
does not affect the overall ecosystem. In addition, we focus on 
recycling treated wastewater within the plant.

The wastewater from the production and consumption per 
day, is at an average of 4,000 cubic meters per day and the 
capacity of the Company’s water treatment plant can treat up 
to 7,000 cubic meters per day of wastewater with an average 
volume of 3,500 cubic meters per day of treated water, which 
passes the regulatory standard, is released and an average of 
300-500 cubic meters per day is recycledG4-EN10
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Noise Pollution

The Company measured the voice quality in the atmosphere (Ambient noise measurement) 
to measure the 24 hours a weighted Equivalent Continuous Sound Level and Annoyance noise. 
The level of noise must be in accordance with the law and shall be assessed by the authorized 
person from the Department of Industry.

Wastes G4-EN23, G4-EN24, G4-EN29, G4-EN34

The Company has classified wastes in accordance with 
the law and set up the protection system of environmental 
contamination starting from wastes storage, wastes transportation, 
and wastes displacement, hazardous wastes management, and 
wastes segregation. The Company sets up the internal wastes 
management system to collect the amount of wasted generated 
in a monthly basis. The wastes data is properly gathered and 
submitted to the authorized Wastes Management Company 
registered to the Department of Industrial, Ministry of Industry. 
The wastes data can be traced back for the whole system as 
follows:

• Hazardous wastes  such as used solvent, decadent bulbs, 
contaminated container, used lubricant, sent to the Wastes 
Management Company.G4-EN23

• General waste (not hazardous wastes) such as plastic bags, 
paper, steel scrap, stainless steel scrap, sent to the wastes 
recycling company. G4-EN23

In 2016, the Company had no legal disputes in regard 
to emissions and waste or environmental impact from 
their operations, including not being fined for violating any 
environmental laws and regulations. G4-EN23

A summary of the total amount of waste, sewage waste 
which are dangerous and not dangerous for the year 2016 
is as follows:G4-EN24, G4-EN29, G4-EN34

Type Quantity (tons)

Flour waste, expired flour 329

Metal scrap 25

Stainless scrap 9

Radiation Emergency Response Training 472

Radiation Emergency Response Training 999

Old vegetable oil 484

Waste water scum 17,722

Oil lubricant including its container 11

Lab Waste 0.60

Contaminated containers 4

Dysfunctioning light bulbs  0.41

In 2016, the result of the measurement found that the 24-hour average noise level at measurement points is below legal 
thresholds.

 Average Volume in 
24 hours. (Leq)

Standard Noise Level 
(dBA)

Standard

Entrance area 65.4 70.0 8.8 10.0 

Back area 65.9 70.0 8.1 10.0

All measurement 
points are below 
legal thresholds
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GRI Content Index for ‘In accordance’ - Comprehensive

GENERAL STANDARD DISCLOSURES

Standard Disclosure Pg.

STRATEGY AND ANALYSIS

G4-1 Chairman’s message 6

G4-2 Description of key impacts, risks, and opportunities. 13

ORGANIZATIONAL PROFILE

G4-3 Name of the organization. 9

G4-4 Primary brands, products, and/or services. 9

G4-5 Location of organization’s headquarters. 9

G4-6 Number of countries where the organization operates, and names of countries with either major 
operations or that are specifically relevant to the sustainability issues covered in the report. 9

G4-7 Nature of ownership and legal form. 9

G4-8 Markets served (types of customers breakdown) 20-21

G4-9 Scale of the organization (Total number of employees/ Total number of operations/ Net sales / Total 
capitalization broken down in terms of debt and equity / Quantity of products or services provided) 9

G4-10 Report by employment contract / gender / region / employment type and gender etc. 34

G4-11 The percentage of total employees covered by collective bargaining agreements. 34

G4-12 Describe the organization’s supply chain 9

G4-13 Significant changes during the reporting period (size, structure, or ownership.) 11

G4-14 Report whether and how the precautionary approach or principle is addressed by the organization 13

G4-15 List externally developed economic, environmental and social charters, principles, or other initiatives to 
which the organization subscribes or which it endorses. 21

G4-16 List memberships of associations and national or international advocacy organizations in which the 
organization 21

IDENTIFIED MATERIAL ASPECTS AND BOUNDARIES

G4-17 List all entities included in the organization’s consolidated financial statements or equivalent 
documents 11

G4-18 Explain the process for defining the report content and the Aspect Boundaries / how the organization 
has implemented the Reporting Principles for Defining Report Content 14-15, 24-25

G4-19 List all the material Aspects identified in the process for defining report content. 15-25
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G4-20
For each material aspect report the boundary within the organization (aspect is material within the 
organization, aspect is material for all entities within the organization and any limitations regarding the 
aspect boundary within the organization

15-25

G4-21

Report the Aspect Boundary outside the organization (identify the entities, groups of entities or 
elements for which the Aspect is material/ describe the geographical location where the Aspect is 
material for the entities identified/ any specific limitation regarding the Aspect Boundary outside the 
organization

15-25

G4-22 Report the effect of any restatements of information provided in previous reports, and the reasons for 
such restatements. No restatements

G4-23 Report significant changes from previous reporting periods in the Scope and Aspect Boundaries.
No significant 
changes from 

previous reported

STAKEHOLDER ENGAGEMENT

G4-24 Provide a list of stakeholder groups engaged by the organization. 15-17

G4-25 Report the basis for identification and selection of stakeholders with whom to engage 14-15

G4-26 The organization’s approach to stakeholder engagement (frequency by type and by stakeholder group, 
an indication was undertaken specifically as part of the report preparation process. 15

G4-27 Key topics and concerns of stakeholder engagement, and how the organization has responded 15-25

REPORT PROFILE

G4-28 Reporting period (fiscal or calendar year) 5

G4-29 Date of most recent previous report 5

G4-30 Reporting cycle (annual / biennial). 5

G4-31 Provide the contact point for questions regarding the report or its contents. 5

G4-32 Report the GRI Content Index for the chosen option 5

G4-33 Report the scope and basis of any external assurance provided and report the senior executives are 
involved in seeking assurance for the organization’s sustainability report 5

GOVERNANCE

G4-34 The governance structure/ any committees responsible for decision-making on economic, 
environmental and social impacts. 14

ETHICS AND INTEGRITY

G4-56 Describe the organization’s values, principles, standards and norms of behavior such as codes of 
conduct and codes of ethics.

39-42
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SPECIFIC STANDARD DISCLOSURES

Standard Disclosure Pg.

Aspect: Economic Performance

G4-EC1 Direct economic value generated and distributed (Revenues/ Operating costs/ Employee wages and 
benefits / Payments to providers of capital/ Payments to government/ Community investments) 20-21

G4-EC2 Risks and Opportunities posed by climate change (financial implication/methods to manage) 13

G4-EC4 Financial assistance received from government (tax relief and tax credits/ research and development 
grants/ Awards / Financial assistance from Export Credit Agencies (ECAs)) 22

Aspect: Energy

G4-EN1 Materials used by weight or volume 44

G4-EN3 Energy consumption (electricity, heating, cooling, steam vs. standards/ methodologies/ assumptions 
used) 45

G4-EN6 Reduction of energy consumption 46

G4-EN7 Reduction in energy requirement of product 44, 46

Aspect: Water

G4-EN8 Total water withdrawal by source 45

G4-EN10 % + volume of water recycled and reused 46

Aspect: Emissions

G4-EN21 Report the amount of significant air emissions, in kilograms or multiples for each of NOX, SOX and 
others/ standards / source 46

Aspect: Effluents and Waste

G4-EN22 Total water discharge by quality and destination 46

G4-EN23 Total weight of waste by type (hazardous and non-hazardous) and disposal method 47

G4-EN24 Report the total number and total volume of recorded significant spills. (location / volume / type (oil, fuel, 
wastes, chemicals) / impacts 47

Aspect: Compliance

G4-EN29 Monetary value of significant fines and total number of non-monetary sanctions for non-compliance with 
environmental laws and regulations 40, 47

Aspect: Environmental Grievance Mechanisms

G4-EN34 Number of grievances about environmental impacts filed, addressed, and resolved through formal 
grievance mechanisms 47
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CATEGORY: SOCIAL

Aspect: Employment

G4-LA1 Total number and rates of new employee hires and employee turnover by age group, gender and region 18

G4-LA3 Return to work and retention rates after parental leave, by gender 34

Aspect: Occupational Health and Safety

G4-LA6 Type of injury and rates of injury, occupational diseases, lost days, and absenteeism, and total number of 
work-related fatalities, by region and by gender 37

Aspect: Training and Education

G4-LA9 Average hours of training per year per employee 18, 39

G4-LA10
Programs for skills management and lifelong learning that support the continued employability of 
employees and assist them in managing career endings

18, 39

Aspect: Supplier Assessment for Labor Practices

G4-LA14 Percentage of new suppliers that were screened using labor practices criteria 33

G4-LA15 Significant actual and potential negative impacts for labor practices in the supply chain and actions taken 33

Aspect: Labor Practices Grievance Mechanisms

G4-LA16 Number of grievances about labor practices filed, addressed, and resolved through formal grievance 
mechanisms 33

SUB-CATEGORY: HUMAN RIGHTS

Aspect: Non-discrimination

G4-HR3 Total number of incidents of discrimination and corrective actions taken 33

Aspect: Child Labor

G4-HR5 Operations and suppliers identified as having significant risk for incidents of child labor, and measures 
taken to contribute to the effective abolition of child labor 33

Aspect: Forced or Compulsory Labor

G4-HR6 Operations and suppliers identified as having significant risk for incidents of forced or compulsory labor, 
and measures to contribute to the elimination of all forms of forced or compulsory labor 33

Aspect: Assessment

G4-HR9 Total number and percentage of operations that have been subject to human rights reviews or impact 
assessments 33

Aspect: Supplier Human Rights Assessment

G4-HR12 Number of grievances about human rights impacts filed, addressed, and resolved through formal 
grievance mechanisms

33
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SUB-CATEGORY: SOCIETY

Aspect: Local Communities

G4-SO1
Percentage of operations with implemented local community engagement, impact assessments, 
and development Programs : Report the local community development programs based on local 
communities’ needs

19, 43

Aspect: Anti-corruption

G4-SO3
Total number and percentage of operations assessed for risks related to corruption and the significant 
risks Identified : B Report the significant risks related to corruption identified through the risk assessment

13

G4-SO4 Communication and training on anti-corruption policies and procedures 42

G4-SO5 Confirmed incidents of corruption and actions taken 42

G4-SO7
Total number of legal actions for anti-competitive behavior, anti-trust, and monopoly practices  
and their outcomes

40

Aspect: Compliance

G4-SO8
Monetary value of significant fines and total number of non-monetary sanctions for non-compliance with 
laws and regulations

40

SUB-CATEGORY: PRODUCT RESPONSIBILITY

Aspect: Product and Service Labeling

G4-PR5 Results of surveys measuring customer satisfaction 32
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